
JOURNAL OF NORTHEASTERN UNIVERSITY 

Volume 25 Issue 04, 2022  ISSN: 1005-3026  https://dbdxxb.cn/  Original Research Paper 

Submitted: 08/12/2022        Accepted: 30/12/2022 

5104

                                                                                 

                                                                 
 

ANALYSIS OF THE VARIOUS FACTORS SHAPING THE PRESENT AND 
FUTURE OF THE PACKAGE PRINTING INDUSTRY IN INDIA: CHALLENGES, 
OPPORTUNITIES, AND STRATEGIES FOR SUCCESS IN THE MARKETPLACE 

 
Mohit Kumar1, Prof. (Dr.) Anjan Kumar Baal2, Prof. (Dr.) Rajendra Kumar Anayath3 

1. Assistant Professor, Department of Printing Technology, GJUS&T, Hisar 
2. Professor, Department of Printing Technology, GJUS&T, Hisar 

3. Vice- Chancellor, DCRUST, Murthal 

Abstract 
The package printing industry plays a vital role in the modern global economy by providing 
essential packaging solutions for various products. In the context of India, a rapidly growing 
economy with a thriving consumer market, understanding the factors influencing the package 
printing industry becomes crucial. Packaging printing is one of the major segments, which is 
showing a positive growth in the preset time. With the introduction of alternate packaging 
substrates, high technology press equipment, and superior packaging conversion techniques, it 
is very much possible to produce high quality packaging printing solutions for sustainable 
applications. This paper is aimed to analyse and identify the key factors that have a significant 
impact on the package printing industry in India along with the various challenges, 
opportunities, and strategies to be followed and adopted for their success in the marketplace. 
Keywords: Package printing, economic factors, consumer preferences, regulatory landscape, 
technological advancements. 
Introduction  
The packaging industry in India has witnessed remarkable growth and plays a crucial role in 
supporting various sectors, including food and beverages, pharmaceuticals, consumer goods, 
and e-commerce (Kumar & Singh, 2019; Joshi & Singh, 2019). With the country's rapid 
economic development, rising disposable incomes, and changing consumer preferences, the 
demand for packaged products has surged, presenting significant opportunities for the 
packaging industry. However, amidst this growth, the industry also faces several challenges 
that need to be addressed to ensure its sustainable development. 
One prominent challenge faced by the packaging industry in India is the regulatory landscape. 
Policies related to packaging standards, labelling requirements, and environmental 
sustainability have a profound impact on packaging practices. Adhering to these regulations is 
crucial for compliance, consumer safety, and environmental stewardship (Choudhary & 
Verma, 2021). However, keeping up with evolving regulations can be complex and costly for 
packaging companies. Hence, exploring effective ways to navigate the regulatory landscape 
while embracing sustainable packaging practices becomes imperative. 
Moreover, the rapid advancement of technology has transformed the packaging industry. 
Automation, robotics, and digital printing have enhanced efficiency, improved product quality, 
and enabled customization in packaging processes (Sharma & Kumar, 2020). However, 
adopting these technologies presents its own set of challenges, including high initial 
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investments and the need for skilled labour. Understanding and addressing these challenges 
can enable the industry to leverage technological advancements effectively. 
Consumer preferences and market trends are also dynamic factors influencing the packaging 
industry. Consumers are increasingly demanding sustainable packaging options, placing 
greater emphasis on eco-friendly materials, recyclability, and minimal environmental impact 
(Bhatia & Prakash, 2020). Meeting these evolving consumer expectations can be a challenge, 
but it also presents an opportunity for innovation and the development of sustainable packaging 
solutions. 
Review of Literature  
The packaging industry in India has experienced significant growth due to the country's robust 
economic development and rising disposable incomes (Kumar & Singh, 2019; Joshi & Singh, 
2019). The increasing consumer spending patterns have fuelled the demand for packaged 
products across various sectors. This growth presents significant opportunities for the 
packaging industry to cater to the expanding market and diversify its product offerings. 
The regulatory landscape plays a critical role in shaping the packaging industry in India. 
Policies related to packaging standards, labelling requirements, and environmental 
sustainability have a profound impact on packaging practices (Choudhary & Verma, 2021). 
Compliance with these regulations is crucial for packaging companies to ensure product safety 
and environmental responsibility. However, the ever-changing regulatory environment poses 
challenges for the industry, requiring companies to stay abreast of updates and adapt their 
packaging strategies accordingly. 
Technological advancements have revolutionized the packaging industry in India, enhancing 
efficiency, product quality, and customization capabilities (Sharma & Kumar, 2020). 
Automation, robotics, and digital printing have streamlined packaging processes, reducing 
errors and increasing production speed. These advancements have also enabled packaging 
companies to meet the growing demand for personalized and innovative packaging solutions. 
However, adopting and integrating these technologies into existing operations require 
significant investments and skilled labour, posing challenges for some companies. 
Consumer preferences play a pivotal role in shaping the packaging industry in India. 
Consumers are increasingly concerned about sustainability and environmental impact (Bhatia 
& Prakash, 2020). They demand eco-friendly packaging solutions, such as recyclable materials, 
biodegradable options, and reduced plastic usage. Meeting these evolving preferences presents 
both challenges and opportunities for packaging companies. Adapting to sustainable packaging 
practices requires investments in research and development, redesigning packaging materials 
and processes, and educating consumers about the benefits of sustainable packaging choices. 
The packaging industry in India plays a vital role in supporting various sectors and is 
experiencing significant growth. Product quality, brand reputation, and price are the primary 
factors that significantly influence consumer purchase intention for packaged food products in 
India. Additionally, packaging design, nutritional information, and consumer trust are found to 
have a moderate impact on purchase intention (Bhatnagar & Bhardwaj, 2018) 
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Environmental awareness, including knowledge about the environmental impact of packaging 
materials and concern for sustainability, positively influences consumers' perception of 
sustainable packaging. Additionally, product attributes, such as recyclability, biodegradability, 
and eco-friendly certifications, significantly contribute to favourable consumer perception. 
Perceived benefits, such as improved brand image, reduced environmental harm, and personal 
health considerations, also play a crucial role in shaping consumers' perception (Gupta & 
Verma, 2020). 
According to Jaiswal & Pandey, 2021, variations in consumer attitudes and preferences based 
on demographic factors such as age, education level, and income. Younger consumers and 
those with higher education levels tend to exhibit more favourable attitudes towards sustainable 
packaging and are willing to pay a premium for sustainable products. Changing consumer 
preferences and evolving market trends pose both challenges and opportunities for the 
packaging industry. Consumers are increasingly demanding sustainable packaging options, 
driving the need for eco-friendly materials and packaging designs that minimize environmental 
impact. (Mangal & Bajpai, 2018). 
Research Problem  
Despite the significant growth and opportunities in the packaging industry in India, there is a 
need to understand and address the key challenges that hinder its sustainable development. The 
packaging industry faces various obstacles related to economic factors, regulatory landscape, 
technological advancements, and evolving consumer preferences. However, a comprehensive 
analysis of these challenges and their impact on the industry's growth and sustainability is 
lacking. Therefore, the research problem for this study is to identify and examine the key 
challenges faced by the packaging industry in India and explore potential strategies and 
solutions to overcome these challenges, thereby fostering its growth and ensuring its long-term 
sustainability. 
Research Objective 
This paper aims to enhance understanding of the factors influencing the package printing 
industry in India and provide valuable insights that can inform strategic decision-making, foster 
innovation, and drive the sustainable growth of packaging companies in the Indian market. 
The objectives of this study are 

1. To identify and analyse the various factors that influence package printing industry in 
India. 

2. Provide insights and recommendations to packaging printing companies and industry 
stakeholders on how to effectively navigate and respond to these factors. 

Research Methodology 
Through a comprehensive literature review and empirical analysis, the research examines 
several key factors that impact consumer behaviour and purchase intention. The study 
considers factors such as Increasing rates of production, changing customer needs, adoption of 
new technology, globalisation of the package printing market, effect of the digital divide is 
taken into account. 
Data Collection and Analysis 



Journal of Northeastern University 
Volume 25 Issue 04, 2022 

Copyright © 2022. Journal of Northeastern University. Licensed under the Creative Commons Attribution Non-
commercial No Derivatives (by-nc-nd). Available at https://dbdxxb.cn/ 

5107

                                                                                 

                                                                 
 

Using a structured questionnaire, data is collected from a sample of Indian package printers. 
The questionnaire was forwarded to almost 300 package printers across India and out of it 81 
responses were received and were found fit for analysis. Statistical techniques, including factor 
analysis and regression analysis, are employed to analyse the data and identify the significant 
factors influencing purchase intention. The responses of the package printers received are 
represented in the form of table and graphs below. 
Effect of variation and increasing rate of production costs 
In the context of the packaging industry in India, the effect of variation and increasing rate of 
production costs is an important aspect to consider. The production costs in the packaging 
industry encompass various factors, including raw material prices, labour costs, energy 
expenses, and overhead expenses. Table1, shows the data of responses given by package 
printers about the effect of variation and increasing rate of production cost.  

Table 1, Effect of variation and increasing rate of production costs 
Responses Number of responses Percentage 
Strongly Agree 19 57.58 
Agree 12 36.36 
Disagree 1 3.03 
Strongly 
Disagree 1 3.03 

 

 
Figure 1, Effect of variation and increasing rate of production costs 

Effect of state of the Indian economy 
The packaging industry is closely tied to the overall economic conditions in India. During 
periods of robust economic growth, there is typically an increase in consumer purchasing 
power, leading to higher demand for packaged products across various sectors such as food 
and beverages, pharmaceuticals, personal care, and e-commerce. Table 2, shows the responses 
of Package Printers in India on Effect of state of the Indian economy on their business 
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Agree 13 39.39 
Disagree 4 12.12 

Strongly Disagree 1 3.03 
 

 
Figure 2, Effect of state of the Indian economy 

 
Impact of adoption of new technology  
The adoption of new technology in the packaging industry has resulted in significant 
improvements in production processes. Automation, robotics, and advanced machinery have 
enhanced efficiency, accuracy, and speed in packaging operations. These technologies enable 
packaging companies to streamline their workflows, reduce errors, and increase production 
capacity. By automating repetitive tasks and implementing intelligent systems, packaging 
companies can optimize resource utilization and minimize production costs. Table 3, shows 
the data collected from Package printers in India on the impact of adoption of new technologies 
on their business. 

Table 3, Impact of adoption of new technology 
Responses Number of responses Percentage  
Strongly Agree 20 60.61 
Agree 8 24.24 
Disagree 1 3.03 
Strongly Disagree 4 12.12 
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Figure3, Impact of adoption of new technology 
 
Effect of changing customer needs, requirements and expectations 
 
Changing customer needs also influence packaging design and functionality. Consumers seek 
packaging that offers convenience, ease of use, and product protection. Packaging companies 
are incorporating features such as resealable closures, portion control options, and tamper-
evident seals to cater to these evolving customer requirements. Additionally, packaging that 
facilitates product information, labelling clarity, and clear branding has become increasingly 
important as consumers seek transparency and make informed purchasing decisions Table 4, 
below shows the responses of the package Printers in India about the effect of changing 
customer needs, requirements and expectations on their business. 

Table 4, Effect of changing customer needs, requirements and expectations 
Responses Number of responses Percentage  
Strongly Agree 17 51.52 
Agree 11 33.33 
Disagree 3 9.09 
Strongly Disagree 2 6.06 

 

 
Figure 4, Effect of changing customer needs, requirements and expectations 

 
Effect of Globalization of the Package Printing market 
Globalization on the package printing market is the opening up of new opportunities for 
business expansion and market penetration. Globalization has facilitated trade liberalization, 
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globally, Indian package printing companies can leverage their expertise, competitive pricing, 
and quality standards to establish themselves as key players in the international market. Table 
5, below shows the responses of the Package printers in India on the effect of globalization of 
the Package Printing market. 
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Table 5, Effect of Globalization of the Package Printing market 
Responses Number of responses Percentage  
Strongly Agree 12 36.36 
Agree 15 45.45 
Disagree 2 6.06 
Strongly Disagree 4 12.12 

 

 
Figure 5, Effect of Globalization of the Package Printing market 

 
Effect of digital divide 
The effect of the digital divide is a significant factor to consider. The digital divide refers to 
the gap between those who have access to digital technologies, such as the internet and digital 
tools, and those who do not. Understanding the impact of the digital divide is crucial for the 
packaging industry as it influences various aspects of the industry's operations, market reach, 
and competitiveness. Table 6, below shows the responses of the Package Printers in India on 
the effect of digital divide on growth of package printing industry. 
 

Table 6, Effect of digital divide 
Responses Number of responses Percentage  
Strongly Agree 12 36.36 
Agree 16 48.48 
Disagree 1 3.03 
Strongly Disagree 4 12.12 

 

 
Figure 6, Effect of digital divide 
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Result and Discussions 
The variation and increasing rate of production costs significantly impact the packaging 
industry in India. Fluctuating raw material prices, rising labour costs, and energy expenses pose 
challenges that necessitate proactive cost management and strategic planning. Packaging 
companies need to adopt efficient production processes, explore cost-saving measures, and 
closely monitor market dynamics to mitigate the impact of production cost variations and 
sustain profitability in a competitive market environment.  
The state of the Indian economy significantly influences the packaging industry. Economic 
growth, consumer spending patterns, investment in infrastructure, and business confidence 
levels play vital roles in shaping the demand for packaged products and the overall business 
environment for packaging companies. Understanding the dynamics of the Indian economy 
enables packaging companies to anticipate market trends, adapt their strategies, and capitalize 
on growth opportunities. It also highlights the importance of monitoring economic indicators, 
consumer behaviour, and government policies to make informed business decisions. 
The adoption of new technology has a profound impact on the packaging industry in India. It 
improves production processes, enables innovative packaging designs and materials, and 
transforms consumer engagement. The adoption of new technology offers opportunities for 
packaging companies to enhance operational efficiency, differentiate their products, and meet 
changing consumer expectations. However, it also poses challenges in terms of investment, 
training, and keeping pace with technological advancements. Packaging companies that 
successfully navigate these challenges and leverage the benefits of new technology are well-
positioned to thrive in the dynamic and evolving packaging industry. 
The effect of changing customer needs, requirements, and expectations on the packaging 
industry in India is significant. Packaging companies must adapt to the growing demand for 
sustainable solutions, convenience, user experience, sector-specific requirements, 
customization, and aesthetics. By understanding and responding to these changing customer 
needs, packaging companies can enhance customer satisfaction, build brand loyalty, and gain 
a competitive advantage in the dynamic and evolving market. 
The globalization of the package printing market has had a significant impact on the industry 
in India. It has created opportunities for business expansion, enabled access to international 
markets, and fostered collaboration with global brands. However, it has also intensified 
competition, raised customer expectations, and demanded continuous improvement and 
adaptation from Indian package printing companies. To thrive in the globalized market, Indian 
companies must embrace technological advancements, innovation, and international standards 
while maintaining their competitive edge in terms of cost-effectiveness and quality. 
The digital divide poses significant implications for the packaging industry in India. It affects 
market access, connectivity, competitiveness, and the ability to meet customer expectations. 
Bridging the digital divide is crucial for the industry to leverage digital technologies, enhance 
operational efficiency, expand market reach, and remain competitive in the digital age. 
Initiatives aimed at improving digital infrastructure, promoting digital literacy, and fostering 



Journal of Northeastern University 
Volume 25 Issue 04, 2022 

Copyright © 2022. Journal of Northeastern University. Licensed under the Creative Commons Attribution Non-
commercial No Derivatives (by-nc-nd). Available at https://dbdxxb.cn/ 

5112

                                                                                 

                                                                 
 

digital inclusion can help bridge the divide and ensure that all players in the packaging industry 
can benefit from the opportunities offered by digital technologies. 
Conclusion 
This paper has explored various factors that influence the packaging industry in India. It has 
examined the effects of variation and increasing production costs, the state of the Indian 
economy, the adoption of new technology, changing customer needs and expectations, the 
globalization of the package printing market, and the digital divide. 
The packaging industry in India operates in a dynamic and evolving environment, influenced 
by both internal and external factors. Variation and increasing production costs pose challenges 
for companies, requiring effective cost management strategies and operational efficiencies to 
maintain profitability. The state of the Indian economy impacts the overall business climate, 
consumer purchasing power, and investment opportunities, which directly affect the packaging 
industry's growth and stability. 
The adoption of new technology has transformed the industry, enhancing production processes, 
enabling innovative designs and materials, and revolutionizing consumer engagement. 
However, it also presents challenges in terms of investment and keeping pace with rapid 
technological advancements. Changing customer needs and expectations have driven the 
demand for sustainable solutions, convenience, customization, and aesthetics, necessitating 
continuous adaptation and innovation by packaging companies. 
The globalization of the package printing market has opened up new opportunities for business 
expansion and collaboration, but also intensified competition and raised customer expectations. 
To thrive in the global market, Indian companies must embrace technological advancements, 
international standards, and market trends while maintaining cost-effectiveness and quality. 
Lastly, the digital divide presents challenges in terms of market access, competitiveness, and 
meeting customer expectations in the digital age. Bridging the digital divide through 
infrastructure development, digital literacy initiatives, and digital inclusion efforts is crucial 
for the packaging industry to fully leverage the benefits of digital technologies. 
Overall, the packaging industry in India faces a multitude of challenges and opportunities. To 
succeed in this dynamic landscape, companies must adapt to changing market conditions, 
embrace innovation, invest in technology and infrastructure, and align their strategies with 
customer needs and global trends. By doing so, they can position themselves as key players in 
the industry, meet evolving consumer expectations, and drive sustainable growth. 
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